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Brands: Events:
Modnisa (Turkey) Islamic Fashion Fair (Indonesia)
Ahiida (Australia) Islamic Fshion Festival (Malaysia)
Irada (Russia) 2014 Headwrap Expo (USA)

Bokitta (Lebanon)

Media: Designers:

Aquila Style (Singapore) DKNY Ramadan 2014 Collection
Azizah Magazine (USA) Melinda Looi

Ala (Turkey) Joe Chia and Silas Liew

Mppr (Indonesia) Dian Pelangi (Indonesia)

Source:State of the Global Islamic Economy 2015-2016 Report by Thomson Reuters
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